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Key Points
▪Seeing declines in wine volumes comparable to the mid-80s to early 1990s.

▪Generally, a similar trend across most beverage alcohol.

▪One positive point is that consumers continue to increase spending on Wine and Beverage 
Alcohol.

▪Challenges
▪ Alcohol and Health

▪ Aging of Baby Boomers

▪ Changing alcohol use by Gen-Z

▪ Economy and discretionary spending.  Wine is considered expensive compared to Beer and Spirits

▪ Changing life patterns

▪ The #1 Reason People Are Drinking Less Wine Is They Are Drinking Less Alcohol. 







2024 Trends
• Beer – Off: +2.7%
• Wine – Off: +3.5%
• Spirits – Off: +3.3%
• On Premise: +3.6%

Source: Bureau of 
Economic Analysis







National Institute of Health
▪SAMHSA – Substance Abuse and Mental Health Services Administration

▪Annual: National Survey on Drug Use and Health (NSDUH)
▪ Initial Survey in 1979

▪ Conducted Annually since 1990

▪ Initial Respondent base in 1979 – 7,224.

▪ Respondent base increased to 50,000 plus annually in 1999.

▪Questions and Methodology have evolved through the years.

▪Note: Most comparable research is based on samples of 1,200 to 1,500 respondents.






	Slide 1: US Wine Market
	Slide 2: Key Points
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8: National Institute of Health
	Slide 9
	Slide 10

