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Told friends about it via email, phone, or in-person

20.2%

Sent feedback directly to the company via a call,

letter, email, or on their website 26.7%

14.8%

17.1% « After a very good experience

Wrote something about it on Facebook

Put a comment or rating about the company on a 10.7% w After a very bad experience
3rd party site like Yelp or TripAdvisor 11.1%
Wrote something about it on Twitter 8.0%

34.0%

I did not tell anyone about the experience 27.0%

Published on MarketingCharts.com in June 2018 | Data Source: Temkin Group

Based on a QI 2018 survey of 10,000 US consumers who were asked about their recent interactions with more than 300 companies across 20 industries
Q: "Thinking about the VERY GOOD and VERY BAD experiences you've recently had with any company, which of the following things did you do after the interaction?"




What alcoholic beverage would you most likely bring to a party?
Half the consumers older than 65 bring wine. What do younger consumers bring?

Q: What would you most likely bring to share at a party?

60%

mWine ®mBeer ®mSpirits ®mFlavMaltBev mHard Seltzers = RTDs/Cider

50% 49%
o
& At least a 20%
T a0% drop in mind-
S share from +65
§ to other age
29% bands
% 30% 28% 29% 29% 29%
e
6o
o
bt 20%
-
o A 17%17%,, 1%
- 15%
o
-
2] 10%
& 0% 8%
5%
4% 4%
s, —
21-34 35-44 45-54 55-64 65+
Age Range

b Source: TheHarris Poll
S\I Survey conducted onlineby The Harris Poll on behalf of the Wine Executive Exchange November 9-11,2021
among 1,949 U.S. adults ages 21+,
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