
Retailers and the Value of Public Relations



What is PR?

Public Relations (PR) is the practice 
of managing and promoting the 
reputation of individuals, 
organizations, or businesses to the 
public. PR involves developing and 
maintaining positive relationships 
between a brand and their audience 
through various communication 
channels such as media outlets, 
social media, events, and other 
public platforms.



What Public relations can do for wine retailers day's 

❏ Building Brand Awareness
❏ Enhancing Credibility
❏ Managing Reputation
❏ Differentiating from competitors
❏ Driving Sales



key elements of a successful PR strategy

❏ Define clear goals and objectives
❏ Develop a compelling brand story
❏ Identify target audiences
❏ Develop a comprehensive media list
❏ Use a variety of communication channels
❏ Create engaging content
❏ Leverage influencer marketing
❏ Monitor and measure results



Media Relations

Media relations aims to establish a positive and 
mutually beneficial relationship between an 

organization and the media, which can help the 
organization to gain publicity, build credibility, and 

shape public opinion. Effective media relations 
requires strong communication skills, an 

understanding of the media landscape, and the 
ability to create compelling and newsworthy 

content.

Media relations can be an important part of a larger 
public relations strategy, as it can help an 

organization to reach a wider audience through 
media coverage.



Media Relations & The Bottom Line



Digital Marketing
Digital marketing is the practice of promoting products or services using digital technologies, such as the 

internet, social media, search engines, mobile devices, and other digital channels. It involves various 
techniques and strategies aimed at reaching and engaging with a specific target audience through digital 

mediums.

Digital marketing encompasses a wide range of tactics, including search engine optimization (SEO), social 
media marketing, email marketing, content marketing, pay-per-click advertising, and others. The goal of 

digital marketing is to drive traffic, generate leads, increase brand awareness, and ultimately, convert leads 
into customers.







Influencer Relations

Influencer marketing is a type of 
marketing strategy that involves 

collaborating with individuals 
who have a significant online 

following and social influence to 
promote a product, service, or 

brand.







Who Has Influence?



Trade Relations
As retailers, you know better than anyone 
how competitive this industry can be. To 

succeed, you need to build strong 
relationships with key members of the 

trade, including sommeliers, bartenders, 
chefs, suppliers, and large trade 

associations. These influencers have the 
power to shape the industry at every tier 

and in every market, and by building 
relationships with them, you can increase 

your reach and grow your sales.



National Prosecco Week (NPW) is an annual week-long campaign that aims, to increase awareness 
of Prosecco DOC in the United States. The campaign features trade masterclasses, in-store and 

restaurant activations, consumer masterclasses, and lifestyle events.

● 2022 Highlights:
○ 1,000 retail stores and restaurants participated in the national retail and e-commerce promotion, including 

popular retailers such as Buy Rite, Twin Liquors, Total Wines & More, ABC Fine Wine & Spirits, and Liquor Barn, as 
well as more than 1,100 online wine merchants on the City Hive platform.

○ Media relations efforts generated coverage on 463 separate occasions, resulting in a total reach of over 
252,905,074.

○ Influencer marketing initiatives reached 38 influencers, resulting in 230 pieces of content with a total number of 
engagements of 98,847 and a reach of 197,270.

○ There were two in-person consumer events: one in Chicago on July 20th and another in New York City on July 
23rd.

○ The campaign was supported by 20 leading, US-based Prosecco DOC importers.
○ Successful media partnerships were formed with Thrillist.



BBWO 2020 is one of the largest wine industry events in the United States focused solely on 
Barolo and Barbaresco, counting over 800 attendees among trade and media, and over 400 

consumer attendees. To support this large-scale activation, our team partnered with Wine.com 
to create an integrated, full-circle wine tasting experience providing consumers with the 
opportunity to purchase wines on-site or immediately following the tasting, cultivating an 
elegant and premium atmosphere, and directly supporting wines sales for participating 

producers.



Thank You


