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What we are here to
discuss

What impact will accessible artificial
intelligence tools have on wine retailers,
particularly those selling via the Internet
and shipping interstate?



Al is already
In our
everyday lives

How you are using
it today

Data collected from
nearly every
interaction in the
physical world

Data collected from
every interaction
on the web

How it is using you

All of those ads
that track you
around the internet
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Facebook
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List goes on
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Based upon what is called “3™ Party Segments”

Traditional
Audience
Targeting

Al is may be used to build those segments

Segments are static, not dynamic

Example: Facebook ad targeting




What we are used to

Conversion



* Ensures recency by using active captures. At
Creekstone Creative, we use a real-time
capture. Industry standard is a 20 day window.

* Behavioral based with a demographic filter, not
demographic based.

. * Updates happen in milliseconds, as the
Al Audience P PP

behavior is occurring.

Ta rg Etl N g * Active retargeting of engaged audiences from
anywhere in cyber-sphere, not just your

website.

e Can include physical world presence.

* Similar spend, amazingly better results.



Actual Customer

Start Date: October 31, 2018

Diverted budget from Social
and PCP

6 month direct traffic increase

measured at 91.58% even

though our campaigns had
only run 3 months

Why the dip in December?

Traffic Sources

Desktop

View full report

View full report

Desktop

Direct
Referral
Search

Social

Paid » Google Ads

Jan 20

19

91.58%

82.6K

0

7.6K



This is a high ticket seasonal business. Their website provider is also the SEO and
Google Ads provider. They swore that the growth was seasonal and had nothing to

do with the Al so the Al ads went on life support, returning to their previous
strategy for about 2 weeks.

November 27-
December 12, 2018

Impressions 85,624

Clicks 528 |

155 Engagements 127 §
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What Al does

Conversion



How does it do that?

Al Across Multiple Funnel Positions

Reach Consumers At All Stages

& Awareness
e Segment wine based audiences using natural language processing.

e Engage identified audiences through algorithmic ad delivery.
e Use machine learning to optimize engagements towards purchase .
e Nurture new customers towards repeat purchase and positive brand lift.

e Create brand advocates through re-engagement after purchase.




Behavioural Audience Identification
Through Natural Processing

How It Works

1. People across the public internet are showing intent by engaging with

content specifically relevant to Wine Enthusiast intent signals.

2. A smart caching system uses natural language processing to understand

Target them oy

the content of 800,000+ articles every second and digs deep to find the unique

audience you’ve described.

3. We transform an ocean of open RTB data into a segmented pool of relevant

users and store them for any specific period of time (i.e. 5 days, 10 days etc.)

4. Target this constantly refreshed in-market intent based audience with

s Native, Video and Display advertising campaigns across the reachable web.




Behavioural
Audience
|dentification

Identify and segment ‘Wine
Enthusiasts’ based on browsing
behavior detected through natural

language processing.

Ensure recency within identified
audience targets through lookback

window capping.

Only those seen to exhibit wine related

behavior within the past 20 days.

( Sead feedback How to target this audience

Audiences - Custom Segments

Past 20 days

% Start here
: | 8,079,997
[ People in this Segment
|

*-2% sinceyesterday

07/02 08/02 09/02 10/02 13/02 12/02 13/02 14/02 15/02 16/02 17/02 18/02 19/02 20002 21/02 22/02 23/02 24/02 25/02 26/02

Description  Thi targets i inli and spirits.
Topics People Are Reading
Phrases
Here is a sample of logics read by the audience in this segment:
Thig Custorm Segrment Audience uses natural language processing with the following pivases 1o derive user intent from the pages they read:
Calistoga wir A Special Wine for the Holiday Season - Vinsanto from Santerini

sepedvieyl ieveesavinel) IEmosiovely IRZinlsdepraely evsipsly [IESDREcEEes Wine Tastings WORTH Making aReservation  The Best Way to Go Wine Tasting in Santa Barbara

Best red wine Best white wine Best wines. Wine tasting in Wine country vacation packages Choosing a Santa Ynez Valley Wine Experience

Wine country vacations ‘Wine gift baskets Bestwine tasting Bestwine Wine tasting AtoasttoSanD Pl i hers - The San Diego Union

Wi coutryour ) [ EWineresnesnmey) [V ne Wine AN Pty 2017 Chiteau La Rame Bordeaux Sauvignon Blanc Sec - Social Vignerons

bt s A lian B wine tour inAdelaide The Ten Best Mendocino Anderson Valley Wineries To Visit

Tavarnelle val di Pesa: A Place Worth Leaving Florence For  The Seven Best Estates To Do Wine Tasting In Stellenbosch
Explore The Western Cape Through Wine With Wine Flies

The Only RisottoRecipe You'll Ever Need With WinePairings ~ Pebblebed Tasting Cellar - Bar in Topsham, Exeter

The best wines for every occasion Best Willamette Valley Wineries for Oregon Pinat Noir

An Unscientific Experiment to Get to the Truth of Minerality in Wine




3" Party Audiences

Leverage A Premier DMP

e Relationships with the worlds top data providers gives buyers access to

a fully integrated Data Management Platform.

e Reach 3" party audiences derived from different collection, deterministic,

modelled, & known sources.

e Targets like Demographics, Ethnicity, Household Income, Education,

Real Estate Ownership, & Purchase Data can be pulled from 3 Party.




Location Based Audience
ldentification
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Define Radii, Capture Audiences

Continually target users based on frequent visits to product retail locations.

Capture and store visitors to wine focused events and festivals.

Ensure an always on presence in high intent bar and restaurant areas.

Zone in on specifically identified zip codes and wine production regions.

Use the smart relevancy of location to improve machine learning results.



Retailer CRM Segmentation

Customer Information Utilize Customer Data

CRM segmentation allows for hyper-targeted advertisements across the

reachable web eco-system through a variety of ad formats.

Device Matching o Retailer CRM Data can be uploaded confidentially for CRM based

targeting.

e Customer contact data is synced using Al driven cross device matching.

e Prospective or churned customers can be targeted with awareness tactics.
Targetable Audience

e Existing customers can be excluded or re-engaged with nurture

campaigns.



Data Driven Optimization

Metrics That Matter To You

e Advanced Bidder Technology gives digital ad buyers an edge through

predictive modelling based on buyer defined KPI parameters.
e Algorithmic Optimization drives performance across all metrics.

e Machine Learning synergizes with user input to produce best results.

e Data Science models drives both performance and inventory quality.

. e Buyers can achieve their goals while ensuring absolute brand safety.



Brand Safety

Modelling and Quality Assurance are half the battle. Validation tools ensure absolute safety for brands.

FORENSIQ  IASKZ:.. Oriskia

e Pre-Bid Detection e Post-Bid Measurement e 3 Party Accreditation e Always On Cybersecurity

TRUSTWORTHY
ACCOUNTABILITY
GROUP



I * |f you annual spend is upwards of $200,000
FO r th € b | gge r additional options are available.
budgets




Measure Brand Lift

Nielsen allows advertisers to measure media performance by linking native, display, and video

ad exposure to positive impact on brand image

Brand Lift Research is conducted in a control vs exposed methodology. Brand Lift performance can be analyzed

and broken down within a real-time dashboard. Study results are comparable against vertical benchmarks

nielsen



Powered by:

Measure Foot Traffic

PlacelQ allows measurement of native, video, display distribution on the lift in

visitors to physical locations relevant to product purchase.

The post-campaign report contains a summary and a visual
representation of insights such as:

Lift over control group
Insight on other locations your audience visits
Time from exposure to visit visit report

Day-of-the-week breakdown

PlacelQ draws polygons around specific
locations for precise measurement

...and more

Place([e)



Powered by 0 IRi

Measure Sales Lift

Sales Lift allows advertisers to measure the media performance by linking native ad exposure to

offline sales.

By accessing POS and store level data of over 95,000 retail stores such as Costco, Target, and Safeway, IRi allows
measuring the impact of your advertising initiative in a given geography over control (markets not exposed to

advertising) for over 307 product categories.

Cosrco (0  saFEwAYQ)



Questions? Comments??

Carole Lawson

Founding Partner/Data Scientist

Creekstone Creative

carole@creekstonecreative.com

Feel free to contact me at any time. Seriously.
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